BIZIBHAKA INOASIKAMU AKTUBHUX YYACHUKIB
HAYKOBOI'O I'YPTKA «MODERN MARKETYNG»
3a 1HILIATUBHICTh, HAYKOBY AaKTHBHICTh Ta BaroMWii BHECOK Y PO3BHUTOK
CTYIAEHTCbKOI HayKu MNOJJKaMH Kadeapu OyJ0 HaropoJKEHO HaHaKTUBHILIIMX
CTyZeHTiB, yuacHUKIB HaykoBoro ryptka « MODERN MARKETYNG»: BonsiHcpka

Tersna, Cutap Mukona, JlomatHikoBa Hatanis, [TognonapoBchkuit JIMUTpii.




)
8
i
"
g
£
t
|
-

Harani] Monarsixonii




CrynenTtu He nuie 0epyTh y4acTb Y JOCTIIKEHHAX Ta HAYKOBHX 3aX0J1ax, aje
1l aKTUBHO TIPEACTABIISIOTH Kadeapy Ha pi3HOMaHITHUX KOH(EPEHIIIsAX 1 KOHKypcax.

Take BiJI3HAYEHHS CTajJO0 MPUEMHUM TIJACYMKOM HAIOJETJIMBOI  Ipali
yuacHukiB HaykoBoro ryptka « MODERN MARKETYNG» npoTsarom HaB4aJbHOTO
POKYy Ta MOTHUBYE iX 10 MOAAJIBIINX JOCSITHEHb y cdepl MApKeTHHTY W HayKOBOi

TISUTBHOCTI.

Ilupo BiTa€EMO HArOpoOI:KeHUX i Da’Ka€EMO IM HATXHEHHS, HOBHX el Ta

NOAANBIIKX YCIiXIiB y Haywi!



