KAPIHA OJIIMHUK, YYACHUISAA HAYKOBOI'O I'YPTKA
«MODERN MARKETING» CEPEJl HEPEMOKIIIB HA
OJIMIITIALI 3 MAPKETHUHI'Y

6—7 Gepesns 2025 poky Ha 6a3i kadenpu npomucioBoro mapketunry KIII
imeH1 Irops Cikopcbkoro Big0ysacst ojliMIiiaaa 3 MapKETHHTY.

Ha omimmiagi XMenbHUIBKUI — HAlllOHAJIBHUM  YHIBEPCHUTET  TiTHO
npeacraBmwia cryaeHtka 3 kypcy OIl «MapkeTuHr», y4acHHIS CTYIEHTCHKOIO
HaykoBoro ryprka «MODERN MARKETING» Kapina Onmiiinuk, 3100yBIId

nouvecHe |l micue cepen cTynentiB 2—4 KypciB.
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HauioHanbHWi TeXHIYHMI yHIBepcuTeT YkpaiHu
«KMIBCbKUM NONITEXHIYHWUM IHCTUTYT iMmeHi Iropa CikopcbKoro»

Aunnom

HaropoaAXYeETbLCH
OninHuk KapiHa lNeTpiBHa

CTYAGHTKA XMe/IbHULbKOro HaLioOHaNbHOro YHIBepCUTeTy

3a lll micue

| etan BceykpaiHCbKOI CTYAGHTCHKOI 0AIMNiagun 3 cnewianbHoCTi
«MapKeTuHr»

Aexkan GMM Mapuxa KPABYEHKO

BiTaemo 3 10CSITHEHHAM Ta HIUPO 0AKAEMO HOBUX 3BEpPIICHB!



