Mapisa CypHHUK cepel YYaCHUKIB
MOJIOAIKHOI0 XakaToHy «Bigkpuruu Y psimo

Crynentrka rpynu MP-24-3, yuacHunss HaykoBoro Tryptka «Modern
marketyng», Mapis CypHHK B3sj1a Y4acTh y MOJIONDKHOMY XakaTOHI «BimkpuTuii
Ypsn».

[nimiatuBa «Binkputnii Ypsan» — 6aratocTopoHHsI Mi>KHapOIHA 1HIIIATUBA, 110
MOKJIMKaHAa 00’ €IHaTH 3YCWJUIS YpSAAIB Ta TPOMAASHCHKOTO CYCHUIbCTBA s
CTBOPEHHSI MO3UTUBHUX 3MIH Y KHUTTI TPOMAJsH. 3aBAsIKU LIbOMY MPOEKTY BiIajia CTa€
OUTBII TPO30POI0, @ TPOMAJISIHU MOXKYTh MPSMO BIUTUBATH HA YXBAJIEHHS PIIICHb.

Cepen yuacHukib xakatony cryaeatd XHY, HAJITICY, XTI®K, XT'TIA, XY VII

im. Jleonima FO3pKkoBa, a TakoX TpeACTaBHUKKA MOJOIKHOT pagu XMEJIbHUIILKOTO.




ITig yac OpeitHmITOPpMY Ta 0OroBopeHHs Mapisd Harojocuja Ha Ba)JIHMBOCTI
PO3BUTKY MOJIOADKHOI MOJIITUKH, KYJIbTYpU BOJIOHTEPCTBA, & TaKOX MOMYJspU3aLil
IIpKaTHIII3aLli MicTa.

Mapisa Ta iHmi wieHdn MoJoabkKHOT paau MiAKPECIWIH, 10 MOJOAb TOTOBa
aKTUBHO OpaTH y4acTb y pO3poOIll CTaIUX PilIeHb AJs1 TPOMaaH, sIKi 3pO0JISTh MICTO

KOM(OPTHIIINM JJIs1 )KUTTS 1 pOOOTH.

Iupo AsaKyeMo AreHuii po3BUTKY XMeJbHUIBKOI0 32 OPraHi3alilo XakaToOHY
Ta 32 HAIAaHY MOJIUBICTH 3pOOUTH CBiil BHECOK Yy PO3BUTOK XMeJbHUIBKOI

MiCbKOI TepUTOPiaIbLHOI rpoMaan!



